


Updated Website Look & Feel   

● Religious and Scientific Literacy 
● Modern World Choices 
● Deconstruction and New Beginnings
● Featured YouTubers  
● Science and Religion Timelines



History of Religion and Science  

● Over 100 Milestones in History
● Slider tool allows easy access
● Color coded for religion or science
● A basis for future possible videos  



YouTube Channel Quick Links   

NaturalView becomes a “one-stop” 
directory to some of the best 
YouTube thought leaders on the 
subject.
 



Google Ads - Applied and received $10K/mo Ad Grant   



Google Ads - Key Term Research and Execution  

Research Execution 



Identified Opportunity in Content - “Bollywood formula”    

Where Science meets Religion 
 
● Quality scripted videos 
● Not a talking head 
● Narrated 
● Video clips 
● Under 10 minutes in length 



Google Ads - Nearly 17K website page Views in 2023  

Opportunity - Additional keywords 



Researched YouTube Channel Branding   

Reviewed successful channels:
 
● Logo brand upper left 
● Attention Image to the right 
● Bold uppercase headlines 



Developed NaturalView YouTube Branding    

Developed after reviewing many channels:
 
● Reverse logo - upper left 
● Slide title in Bison font white and yellow 
● Attention image to right 
● Indigo tint 



Acquired Video Production Tools     

Learned Rapid Video Production Tools
 
● Audacity audio recording
● Adobe Photoshop  
● Adobe Premier and Open Shot editing
● StoryBlocks and Envato elements 
● IStock stock photographs 
● Google docs and slides 



Brainstormed and rated list of potential topics   

● Does it highlight science?
○ Biology and Evolution
○ Astronomy and exoplanets
○ Geography
○ Scientific method  

● Does it illuminate actual religious beliefs?
○ Traditional vs Progressive interpretations 
○ Sociology and history of religion
○ Morality 



Content Strategy 1: Highlight what is actually in the bible   

I think if more Christians actually read the 
whole thing a lot of them would leave the 
religion. Christianity survives because 
most Christians can’t be bothered to 
actually read the Bible. - Jamie Harris 

● Slavery
● Homosexuality /LGBTQ
● Genocide
● Misogyny against Women
● Atonement Theology
● Moral inconsistencies



Content Strategy 2: Evidence for science and evolution   

“The evidence for evolution is so compelling 
that the only way to save the creation theory is 
to assume that God deliberately planted 
enormous quantities of evidence to make it 
look as if evolution had happened.” 
- Richard Dawkins 

● Bad Design 
● Genome / DNA Mapping 
● Endogenous Retrovirus 
● Transitional species
● Junk DNA 
● Pentadactyl fingers/toes 
● Breeding dogs etc



YouTube Channel Created  

Themes: 

● Science milestones and literacy 
● Biblical deep dives  
● 11 videos created by end of 2023



New team members   

John Rainbolt - Content and marketing team 

● Son of a Baptist minister and theology school 
chancellor 

● Winner of International Science Fair with project on 
co-evolution

● Attended Stanford and studied chemistry 
● Founder of natural products company 



New team members   

David “Drax” Draxler  - the Voice 

● Drax grew up attending Catholic School where he 
remember stern nuns 

● Started and sold a technology trade show event 
company (ie. GTECH) in Los Angeles 

● Worked in radio as announcer and salesperson
● Graduated University of Colorado at Boulder 



New team members   

Laini Harris - Religion Researcher/ Voice  

● Former Xerox division sales trainer 
● Practicing Progressive Catholic 
● Team member at BrandMother 
● Graduated UC Berkeley - BA History 



John’s first videos published + 12,000 Year Timeline    



Participated in 2023 Freethought Day 



2023 Uses of Funds 

Description BrandMother John Rainbolt Draxler

2024 Hours (includes Laini) 533* 163

Average Hours per month 44

Billed $32,005

Google Ad Performance 
Bonus 

$6,000

Seattle Founder Meeting $1,500

Total 2024 $39,505 $6400 $1200





Focus on 3 Key Result Areas  

Content                               Viewership                            Revenue                         
Develop engaging, 
educational, and relevant 
content. Integrate topics to 
viewership

 

Increase first time and 
repeat eyeballs

Encourage both institutional 
and individual donations as 
well as merchandise sales 



The Mission stays mostly the same    

Resource for people or deconstructing 
their faiths...

Add “religious trauma” recovery and 
“life after religion” components 



Major AHA!  Up to 33% “Recovering from Religious Trauma”    

https://www.gcrr.org/religioustrauma

https://www.gcrr.org/religioustrauma


Focused Cause  “Recovering from Religious Trauma”    



New Slides: Focused on “Religious Trauma”    



Target Audience     

● Age range - 15 to 35
● Educated / curious / tech savvy 
● Grew up in a religious household



Approach: Educate, Inspire and Support       

● Show evidence for Natural World 
● Clarify bible and religious claims 
● Enlighten on religious beliefs
● Path forward - now what? 

○ i.e. spiritual but non-religious 
○ Wonder of Natural World 



Area 1: Develop and curate great content   

● Discoveries in Science and Biology 
● What bible and pastors really say
● Atheist bios - why they believe? (new)
● Sociology and history of belief
● How to have a great life without religion 



Area 1: Continue to develop great innovative content   

SOCIOLOGY BIOLOGY BIBLE INTEGRATED



Area 1: continued   

PASTOR VIEWS CULTS 



Area 2: Improve Viewership 

● Optimize Google Ads - get 2000 more views 
● Promote click here to subscribe button  
● Collect emails / offer surveys
● Cross promote/interview other YouTubers 
● Explore YouTube Ads!
● Utilize social media - TikTok, Instagram, X



YouTube Advertising AHA! 

● Extremely low cost per view 
● Only charged when view
● Target by Geography and age
● Can tag to other channels

○ Atheist 
○ Evangelists  



Area 3: Monetization - Building a Long term Sustainable Model  

● Why support NaturalView?
● Research other non-profit models
● Subscription donate buttons
● ETSY Store for Meme Ware 
● Explore print on demand solutions 
● Solicit big donors - Silicon Valley 
● STEM grants and Impact Foundry?
● Legacy donations  



In 2021 27% of $485 Billion Charity given to Religion   

Question: How do we divert 
funds from religion to our cause?

Note: A large percent are 
consumer “small contributions”



Review nonprofit donations (ie WWF)   



Donations buttons are now “live”    



Alex’s Story   



“What If” Revenue Stream - 5 Key Metrics      

$200K by Year 3 is Real Possibility!  



Memeware Merchandise Mocked Up   



Etsy Store Merchandise  



Print on Demand - “Natural Selection” Model   

https://youtu.be/KA1721vluEE?si=JixOysQ54gu89vqo



Summary - Traction to Sustainability in 2024     

● Formula to develop quality content 
● Refined mission - “religious trauma”
● Quality Team of people 
● Business/financial model 
● Marketing and funding strategies
● Pathway to Sustained Legacy! 



Content Funnel      


